
Dear EPA,

The salmon are red

The waters are blue

Protect Bristol Bay  

It’s the right thing to do.

Love,

Alaska Natives and  
Commercial Fishermen of Bristol Bay

  Dear  
Valentine

 Ph
ot

o:
 ©

 2
00

6 
R

ob
er

t 
G

le
nn

 K
et

ch
um

 w
w

w
.r

ob
er

tg
le

nn
ke

tc
hu

m
.c

om

Nunamta AulukestaiAlaska Independent Fishermen’s 
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Bristol Bay Regional Seafood 
Development Association



On Valentines Day, it’s good to know that fifty jewelers – representing over $5 billion 
in sales – have vowed not to source gold from the proposed Pebble gold and copper 
mine, which threatens the world’s greatest wild salmon fishery in Bristol Bay, Alaska.  
Their customers don’t want the jewelry that they purchase to come at the expense of 
this national treasure and the communities and businesses it supports.  

As Alaska Natives and commercial fishermen of Bristol 
Bay, we urge the EPA to initiate the Clean Water Act’s 
404c process to protect our nation’s most valuable wild 
salmon fishery from billions of tons of mine waste.Bristol Bay is featured in the Decem-

ber issue of National Geographic, and 
these news clips highlight the jewelry 
retail support for protecting Bristol Bay.

Learn more at www.ourbristolbay.com
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Zale among wave of jewelers  

opposed to Alaska mine 

 
By THE ASSOCIATED PRESS Published: April 13, 2010 

 

ANCHORAGE, Alaska — The nation's second-largest jewelry retailer 

on Tuesday joined the opposition to a gold and copper mine being 

developed in southwest Alaska near the world's largest remaining wild 

sockeye salmon streams. 

 
Zale Corp. announced that it not only is boycotting precious metals 

from the Pebble Mine, but supports permanently protecting the Bristol 

Bay watershed from large-scale metals mining. The mine is situated 

near the headwaters of Bristol Bay on state land designated for mining. 

 
"We believe gold should be mined and refined in a manner that protects 

both the environment and its inhabitants," Gil Hollander, Zale's 

executive vice president, said in a statement. 

 
The Irving, Texas-based jewelry giant has 1,930 stores in the United 

States, Canada and Puerto Rico. It had $1.8 billion in revenues in 2009. 

 
Zale Corp. was accompanied by 12 other entities in a new wave of 

jewelry retailers and designers that have joined the No Dirty Gold 

campaign being promoted by conservation group Earthworks and 

partners. Twenty companies previously pledged to boycott Pebble, 

including Tiffany & Co., Helzberg Diamonds and Ben Bridge. 

 
The more than 30 jewelers now opposing the mine represent more than 

$6 billion in annual sales. Getting jewelry retailers and designers on 

board is important because jewelry represents more than 80 percent of 

the global demand for gold, said Earthworks' Bonnie Gestring. 

 
John Shively, chief executive of Pebble Limited Partnership, which is 

promoting the mine, said Zale coming out against Pebble is nothing 

more than a meaningless publicity stunt. 

 
"It is pretty easy for a company to come out against buying gold that 

  
Tiffany and other U.S. jewelers refuse to use Alaskan gold Published: Tuesday, November 4, 2008 

o  
ANCHORAGE, Alaska — Five of the United States's leading jewelers have refused to 
use gold that could someday come from the Pebble Mine, a huge deposit near the world's 
most productive wild sockeye salmon stream.  
The jewelers, including Tiffany & Co., Ben Bridge Jeweler and Helzberg Diamonds, 
pledged Feb. 12 not to knowingly sell jewelry made from gold that might be extracted 
from the proposed mine near the Bristol Bay watershed in southwest Alaska. 
 
"We are committed to sourcing our gold and other materials in ways that ensure the 
protection of natural resources such as the Bristol Bay watershed," the pledge says. "We 
would not want the jewelry we sell to our customers to jeopardize this important natural 
resource." 
 
The other two companies making the pledge to support permanent protection of the 
watershed from large-scale mining are Fortunoff and Leber Jewelers. The five retailers 
together sold about $2.2 billion in jewelry in 2006.  
Northern Dynasty Mines, an American subsidiary of Canadian company Northern 
Dynasty Minerals, is developing the prospect in partnership with Anglo American, a 
London-based mining company.  
A Northern Dynasty spokesman, Sean Magee, said he was surprised that none of the 
companies contacted Northern Dynasty before signing the pledge. He said Northern 
Dynasty would be contacting the retailers this week to describe Pebble Mine and the 
approach to the project.  
"We have made a commitment to employ the very highest standards at Pebble," Magee 
said. 
The pledge was made in conjunction with a report by the No Dirty Gold campaign led by 
Oxfam America and Earthworks, an advocacy group.  
Pebble Mine is estimated to be the second largest ore deposit of its type in the world. 
Production could begin in 2015.  


